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It gives us profound pleasure to present the inaugural edition
of the Commerce Department Magazine, a proud initiative of

ACE – Alliance of Commerce and Entrepreneurship. This
publication stands as a tribute to creativity, collaboration, and

the spirit of enterprise that defines our dynamic commerce
community.

We express our heartfelt gratitude to our Principal, Madam
Priya Narayanan, for her constant encouragement and

unwavering support, making this initiative a reality. We are
equally indebted to our Vice Principal, Ms. Sushma Anthwal ,

for her insightful guidance and valuable suggestions that have
enriched both the vision and content of this work. Our

sincere appreciation also goes to the faculty members of the
Commerce Department for their continued cooperation,

encouragement, and contribution throughout this journey.

With this magazine, we hope to inspire, inform, and ignite the
spirit of creativity and commerce within our school

community. May it encourage readers to explore fresh
perspectives, think innovatively, and pursue excellence with

integrity and passion.

With warm regards,
ACE – Alliance of Commerce and Entrepreneurship 

F r o m  t h e
E d i t o r i a l  Te a m
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Balancing foresight, resilience, and adaptability is
integral to my role. As a principal, I apply
foresight in planning curriculum changes,
resilience in managing challenges, and
adaptability in embracing innovation. Guiding
teachers and students means leading by example
—encouraging them to think ahead, persist
through setbacks, and remain open to growth.

Institutional enterprise: core values and
long-term vision
Viewing the school as an institutional enterprise, our core values are
integrity, inclusivity, and excellence. 

Guided by our motto “Service Before Self,” we strive to nurture
responsible global citizens who place collective good above individual
gain. Our long-term vision is to ensure holistic growth—academic,
emotional, and ethical—through accountability and continuous
improvement.

Reframing failure as part of learning
Schools must normalize failure as a vital component of the
learning process, similar to entrepreneurship. By encouraging
reflection, resilience, and risk-taking, we help students view failure
as feedback and initiate remedial measures to improve their
performance. This mindset shift fosters innovation, confidence,
and problem-solving—transforming setbacks into opportunities for
growth rather than sources of stigma.

Transforming Learning: 
The Principal’s Perspective 
Leadership in business and education
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Learning from the corporate world and vice versa
Schools can learn from the corporate world the value of innovation,
efficiency, and goal-oriented teamwork. Conversely, businesses can
learn from schools the spirit of collaboration, empathy, and lifelong
learning. Our alumni, now thriving in the corporate world, embody these
shared lessons and often return to inspire our students with their
experience.

Entrepreneurial spirit of the school community
The entrepreneurial spirit of our school community lies in its
unwavering curiosity, collaborative innovation, and courage to
experiment—transforming every challenge into an opportunity for
collective growth and excellence.

Value creation in education
Education today is evolving from mere knowledge transmission to
active value creation. Schools are becoming catalysts for societal
transformation—instilling ethics, critical thinking, and social
responsibility. By integrating real-world learning and community
engagement, we ensure students not only acquire knowledge but also
create meaningful value for society.

Transforming Learning: 
The Principal’s Perspective 

Priya Narayanan 
Principal, DPS Dwarka 4



Vice Principal’s Vision

Dear Students,

In our commerce classes, one idea has
always been emphasised — “Invest in

yourself.” As you step into a new
phase of life, remember that this

remains the most valuable lesson of all.
Continue to learn, explore, and

enhance your skills. The knowledge
you gain, the discipline you maintain,
and the values you uphold will shape

your true success.

Invest in Yourself – A Lifelong Lesson
“The best investment you can make is in

yourself.”

The world of commerce rewards those who keep growing and
adapting. Believe in your potential and let every experience
contribute to your personal and professional development.
Keep learning, stay humble, and never stop investing in the

person you are becoming.

Sushma Anthwal 
Vice Principal, DPS Dwarka 5



Voices of the Faculty 

Sapna Sharma, PGT - Commerce

Shweta Bhargava, PGT - Commerce

Sumita Roy, PGT - Commerce

ACE - the brain child of commerce energetic
enthusiasts, has fully blown into a seasoned house
of Creativity, Innovation, Business acumen and
Financial literacy. My association with ACE, since it's
inception, has fondly witnessed young lives,
changing IDEAS into IMPACT. With every new batch
adding value to ACE, it has truly proved- TEAMWORK
makes the DREAM work.
Cheers to many more years of learning!!

ACE the club of passionate commerce students has
evolved into a dynamic hub of innovation. It has

helped students to be creative and innovative and
discover business scenarios. ACE continues to nurture

future leaders and entrepreneurs, while its alumni
excel in prestigious commerce and management

institutions.

As a Commerce Club teacher, I've witnessed students gain
invaluable insights into real-world business scenarios. Our
club's impact extends beyond members, with alumni
pursuing commerce and management courses in
prestigious institutions. Through experiential learning and
collaborative projects, we nurture future business leaders
and entrepreneurs. I'm proud of our journey and look
forward to fostering young minds. The club's vision
continues to evolve, shaping the next generation of
informed citizens and leaders. Fostering young minds to
soar in commerce and beyond.
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RISING FROM OUR ROOTS
Dr. Anant Vijay Maria Batch- 2008
Dr. Anant Vijay Maria is an Advocate on Record and consultant
with over 10 years of experience at the Bar. He has represented
and argued civil, commercial, arbitration, insolvency and
bankruptcy, and company law matters before the Supreme
Court of India, Delhi High Court, and tribunals nationwide. He
holds a BA.LLB(H) from IP University, an LLM in Business &
Commercial Laws from National Law University, Delhi, and a PhD
in Corporate Rehabilitation and Insolvency Law. He has authored
international legal articles, delivered guest lectures globally,
advised on compliance and agreements, and practises actively
across courts and tribunals in India.

Nitish Dewan Batch- 2013
Nitish Dewan, the first Director of ACE is a senior manager at
EY Consulting with extensive experience in finance
transformation, data analytics and financial reporting. He has
completed an MSc in Management from London Business
School and is a Chartered Global Management Accountant
(ACMA, CGMA). He also holds a Bachelor’s degree in
Management Studies (Finance) from SSCBS, Delhi University.
Having worked across diverse financial consulting mandates, he
specialises in driving strategic initiatives, process optimisation
and data-led decision making for global organisations. His
professional journey reflects strong leadership in managing
complex financial projects and delivering impactful solutions
aligned with business objectives.

7

Jashan Gupta, the first Director of ACE works with the
International Finance Corporation, part of the World Bank
Group, and is based in Washington, D.C. He acquired strong
global exposure supported by academic experience at INSEAD
and professional certification as a CFA charter holder. His
background spans management consulting, investment
banking, organizational growth, and team leadership across
industries in the Middle East and India. He has completed CFA
Level 3 and FRM Part 1 and earned recognition as an
International Commerce Olympiad Champion. With a proven
track record in strategic problem-solving and startup growth
consulting, he contributes expertise shaped by both
development finance and corporate advisory work.

Jashan Gupta Batch- 2013



RISING FROM OUR ROOTS

Vedant Madan Batch- 2019
Vedant Madan is a Business Analyst at McKinsey & Company in Los
Angeles, advising healthcare and pharmacy clients on strategy and
corporate finance, and leading undergraduate recruiting at UCLA. He
graduated from UCLA in 2023 with a bachelor’s degree in Business
Economics and Accounting and previously served as External Vice
President of 180 Degrees Consulting. Before McKinsey, he worked with
Ernst & Young in the United States and India across international tax,
transfer pricing, and transaction advisory. A DPS Dwarka alumnus
(2019), he held leadership roles including Head Boy and Director of ACE.

Pulkit Sehgal Batch- 2020
Pulkit Sehgal is an Associate at Boston Consulting Group (BCG), where
he has led growth and transformation mandates for leading Indian
companies across auto components, enterprise software, cement
(logistics and GenAI), steel, and renewable energy. He is also the
Co‑Founder of Makes Sense, a student-led mental health initiative that
builds safe, inclusive spaces and provides accessible support to college
students, including free therapy for 1,800+ students in partnership with
MindPeers and a mentorship program (MakeConnect: CBS) that has
attracted 450+ applications from alumni and students. 8

Batch- 2013

Batch- 2013

Shubham Goyat 
Shubham Goyat has cleared CFA Level 3 and is a student member of
both the Institute and Faculty of Actuaries, UK, and the Institute of
Chartered Accountants of India. He holds a B.Com in Accounts and
Finance and completed schooling with strong academic performance.
His experience includes serving as a Visiting Faculty for CFA courses,
working as a Senior Financial Analyst preparing credit reports for major
global credit insurance firms, and completing an articleship focused on
taxation, auditing, and financial due diligence. He also lead a finance
education platform and have prior tutoring experience in introductory
finance.

Sanyam Khetarpal
Sanyam Khetarpal is an experienced professional with a strong
foundation in business and consulting. An alumnus of SSCBS, he
previously worked as an Associate Consultant at Aon, where he gained
expertise in analytical problem-solving and client engagement. He also
broadened his industry exposure as a Content and Neutrality Intern at
Zomato, contributing to platform integrity and operational efficiency.
Currently pursuing his PGDM at the Indian School of Business, he
continues to build leadership and communication skills, serving as the
Vice President of the Stand-Up Comedy Club. His diverse experience
reflects a blend of strategic, creative, and managerial capabilities.



As the Director of the Commerce Club, I've had the privilege of being part of an
incredible journey at ACE. This role has given me unparalleled opportunities,

experience, and exposure, shaping me into a more confident and strategic thinker.
My key mantra has been to break stereotypes and redefine commerce as a subject
of choice, making it Plan A for those passionate about business and economics. I'm

grateful for the platform ACE has provided, allowing me to convert my vision into
reality. Under my leadership, we've strived to make commerce accessible and 

ACE has become more than a society, it evolved into a cherished family bound by shared
diligence and shared victories. Every competition I won reflected my commitment to ACE and
the quiet pride I feel in representing it wherever I go. This journey had moments of laughter,
hope, despair, disagreements and passionate arguments, yet together they allowed me to feel
the full spectrum of emotions, reminding me what it means to feel truly alive. I know I will
forever yearn to relive those treasured days, to return to the uncountable giggles, the thrill of
preparation, and the warmth that only belonging can create. For now, I carry with me a gentle
joy, the knowledge that I contributed to something bigger than myself. Even if my role was
small, I helped shape ACE into what it is becoming. I leave behind a piece of who I am, trusting
that each new member will add their own spark and continue evolving ACE into a legacy that
grows, inspires and endures.
-Aadyaa Arora, Director ACE

ACE has been one of the best core memories of my school life. This journey started
in 11th and is ending via a legacy that we, Team ACE wish to create through this

magazine. Being a part of this amazing club has taught me leadership,
responsibility, and the value of passion. Each event has been faced with confidence

and the achievements celebrated together. The annual fest especially reflects the
dedication, energy, and talent of our members. Late practices, laughter, and shared
experiences have created memories to cherish. As I bid farewell to the school, I find
myself being more and more grateful for these communities that we have created

through the combined efforts of my peers, seniors and faculty. I am sure that ACE
will continue to succeed in every future endeavour.

-Katyayani Palit, Director ACE

Directors’ Dispatch

exciting for all. I'm deeply grateful to our
teacher incharges for their unwavering

support and trust in me ,thank you for
believing in me and giving me the

freedom to grow.
-Anvita Sehgal, Director ACE
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where every thought is an entry of value.

THE STUDENT
LEDGER



N etworking, in simple terms, means building meaningful connections with peers,
alumni, or even industry professionals. In fact, studies show that 85% of jobs are
filled through networking, and while only 6% of applications are referrals, they
account for almost 37% of hires. 
Clearly, who you know often matters as much as what you know But here’s the
important part, networking is a two-way street. It’s not just about what you can gain,
but also about what you can give. Sharing common knowledge and building this
community together is the essence of the commerce societies in various schools.
The close bond enables the students of various schools to come together and
participate in events where they meet new people and learn. In today’s world,
platforms like LinkedIn make this even easier. With over 1 billion users, LinkedIn
allows students to connect with alumni and showcase their achievements. A well-
maintained profile can be your digital introduction to the professional world. At the
end of the day, networking is about creating relationships. For commerce students,
these relationships can mean internships, mentorships, or simply an event in the
neighbouring school. Sometimes, a single conversation can shape the path of your
career
 

FROM CLASSROOMS TO CONNECTIONS: 
THE NETWORKING EDGE

Impulse Buying : Useful or Aesthetic?
hink about the last purchase you made off an ad from social media. How often do you
use it? Did you really need it? Was it even a decision or just a deadline? The concept of
flash sales or limited time discounts or showing limited stock available, make us feel
that buying now is our only option. 
And online payments with just one click has fueled this fire even more. Earlier, shopping
meant visiting multiple stores, checking different products, thinking and then carefully
making a decision. Now, everyone wants to be Ariana – “I see it, I like it, I want it, I got it”
A marketing guide explains, “So much is carefully crafted to address impulsive buying:
scarcity and emergency elements, benefits displayed in bullet points, big and bright
CTAs, smooth and fast check-out processes.”  The countdown makes us almost panic,
that its now or never. 84% of all shoppers have made impulse purchases and 40% of
money spent on e-commerce is through impulse purchases. While it may be a coping
mechanism for some, it might just be a fun and aesthetic Instagram story for others.
However, after a while, we tell our mother and come to our senses and we are left with
regret, clutter and empty bank accounts. 

T

Katyayani Palit - Xll D 

Aarush Goyal - Xl F 
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Quiz
Fiesta

Impossible is
______  ( Adidas)
The ultimate ____
machine   (BMW) 
Save money ___

better
 Have a break have
a _____   (kitkat)
Growth is _____

(Reliance
industries)

Taste the ______
(Coca-Cola)

On our ______ (Uber)
Do the ___ thing

(Google)
I'm ____ it

(McDonalds's)
A ____ for every

achievement ( Rolex)
Because you're ____ it

(Loreal)

Across
2. Units of ownership in a

company.
4. The return earned on shares in

the form of regular payments.
7. Ratio comparing the price of a

share to its earnings.
8. Spreading investments across

different sectors to reduce risk.
10. Place where shares are

bought and sold.
11. Period when stock prices keep

rising.

Down
1. Money required to start a

business.
3. Period when stock prices keep

falling.
5. When a company sells its

shares to the public for the first
time.

6. Total market value of a
company’s shares.

9. People who buy shares or
invest in a company.

Nothing - driving -
live - KitKat -  life -

feeling - way - right
- lovin’ - crown -

worth

ANSWERS
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-Salome Tripathy

-Jeevansh Grover



Amul:
The Brand That Never Melts Under Time

From Co-op to Culture Icon: Born in 1946 as a farmers’ cooperative,
Amul rose to become India’s largest food brand, a symbol of trust

and taste. 

A Tagline for the Ages: “Utterly Butterly Delicious” coined in 1966  
remains untouched for nearly six decades, marking the world’s
longest-running ad campaign.

Umbrella Marketing: With ad spends under 1% of sales versus the
industry’s 8–15%, Amul’s umbrella branding keeps its reach high and
costs low.

Topical & Timeless: The Amul Girl has mastered the art of staying
relevant  blending wit, humor, and social commentary in every ad.

The Secret Sauce: A mix of consistency, cultural awareness, and
mass affordability proving that true brand power lies in evolution
without dilution. 13-Aadyaa Arora, Anish Mittal 



Amul’s delight—smart
ads done right.

Amul’s delight—smart
ads done right.

Amul’s delight—smart
ads done right.

Amul’s delight—smart
ads done right.
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THE LAUGHING
STOCK 

THE LAUGHING

STOCK 

15-Aadya Manan



POSITION EVENT VENUE PARTICIPANTS 

2  Positionnd Stock Market
Simulation

St. Stephens, North
Campus, DU

Anish Mittal (Class 12D)
Aditya Gupta (Class 12E)

2  Positionnd
Stock Market &

Real Estate
Simulation 

Aryabhatta college,
South campus, DU

Anish Mittal (Class 12D)
Anirudh Goyal (Class 11E)

3  Positionrd Reverse Shark
Tank 

St. Stephens, North
Campus, DU

Anish Mittal (Class 12D)
Katyayani Palit (Class 12D)
Anvita Sehgal (Class 12D)

3  Positionrd Investment
Strategy Report Zenith Capital Anish Mittal (Class 12D)

Katyayani Palit (Class 12D)

Best
Research

Prize
Humanistic

Design Summit
Bhartiya Munjal

University 
Aadyaa Arora (Class 12D)
Anvita Sehgal (Class 12D)

1  Positionst Ink Imprint DPS Faridabad Maahi Matai (class- 10G)
Reina Pahwa ( class-10G)

1  Position  st
Macquire-

Mergers and
Acquisitions

DPS Rohini Ammie Arora (Class 12D) 
Anirudh Goyal (Class 11E)

1  Position st Bizzare Buzz Ryan International
School

Anirudh Goyal (Class 11E)
Ridhaan Malhotra (Class 11E)

ACCOLADES OF THE CLUB 
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POSITION EVENT VENUE PARTICIPANTS 

2  Positionnd
Youth Business

League Case
Connoisseur

DPS Faridabad 
Anvita Sehgal (Class 12D) 
Aadyaa Arora (Class 12D) 

Sarvagya Sridhar (Class 12D)

3  Positionrd AD Analysis DPS R.K.Puram Suhana Mittal (Class 12E)
Jeevika Singh (Class 12E)

2  Position nd SKIT IT OUT DPS Dwarka 
Kavin Gupta (Class 12D)
Kartik Dagar (Class 12D) 
Aditya Gupta (Class 12E)
Gresha Singh (Class 12F) 

3  Positionrd Brand Slam DPS Dwarka 
Jai Sehgal (Class 11E)

Anushka Nandini (Class 11E) 
Drishti Jain (Class 11E)

Rishabh Gupta (Class 11E)

2  Positionnd Venture Rebirth DPS Dwarka Ishaan Gupta (Class 12B)
Anagha Dua (Class 12D)

2  Positionnd Market Giggles DPS Dwarka Anish Mittal (Class 12D)
Daman Grover (Class 12C)

3  Positionrd Surprise Event DPS Dwarka Khushi Agarwal (Class 12D) 
Kavya Chamria (Class 12D)

Attended
Workshop 

Illuminate
Workshop SRCC x IIT Bombay Anvita Sehgal (Class 12D)

Suhana Mittal (Class 12E)

ACCOLADES OF THE CLUB 
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ACHIEVEMENTS THAT INSPIRE

-Katyayani Palit



Demonstrating exceptional analytical skills and strategic
thinking, the activity proved to be an enriching educational

experience, bridging classroom learning with real-world
financial markets.

Providing students with hands-on experience in stock market trading. 
organized by Ridhaan Malhotra, Anirudh Goyal and Jai Sehgal from 

Class XI E.

Three engaging rounds  
Analysing  real-time market scenarios. 
The organizers presented headlines, market rumors, and current
share prices of various listed companies after each round,
challenging students to make strategic investment decisions
based on market dynamics and news developments.

Mock Stock: A Stock Simulation Game

WINNERS: 
Rishabh Ahlawat Class XI E 

Pratyush Solanki from Class XI F

19-Adya Dubey



Key Concepts
Decentralization: Unlike
traditional currency controlled
by central banks,
cryptocurrencies like Bitcoin
(the pioneer, launched in 2009)
and Ethereum (which enables
smart contracts) operate on a
distributed ledger shared
across many computers.

India's Context: India is already
experiencing a digital payment
boom (e.g., UPI). Cryptocurrency is
the next step, with the Reserve
Bank of India exploring a Central
Bank Digital Currency (CBDC)

CRYPTOCURRENCY
AND THE FUTURE OF

MONEY

The Future
The future of money will likely be a hybrid system, blending
traditional banking with digital innovations. For commerce

students, understanding cryptocurrencies and financial
technology is becoming essential, as technology fundamentally

reshapes economic concepts.

Challenges
Volatility: Cryptocurrency
prices are extremely volatile,
posing high investment risks.
Regulation: The current lack of
regulation is a concern for
fraud and illegal activities.
Environmental Impact:
Cryptocurrency mining
consumes vast amounts of
electricity.

20-Jeevansh Grover



Synapse of the workshop

Dr. Vikas Vijay, a renowned author and subject expert,
led an engaging and informative session focused on
effective exam strategies in Accountancy.

The workshop emphasized key areas such as time
management, stress handling, and understanding the
CBSE paper blueprint. Dr. Vijay explained the
examination pattern and topic-wise weightage, helping
students prioritize their preparation efficiently. An
interactive discussion on previous board exam
questions enabled students to identify recurring trends
and important concepts.

Date: Monday. 01 September 2025
Venue: Delhi Public School. Dwarka
Resource Person: Dr. Vikas Vijay
Participants: Class XII Commerce Students

ACE Your Accountancy
Examination!  

-Katyayani Palit



CA(Charted Accountancy)
⏱️5 years

CS(Company secretary)
⏱️3-4 years

  CMA(Cost & Management )
⏱️3-4 years

CFA(Chartered Financial
Analyst )
⏱️2-4 years

BBA(Bachelor of business
administration)
⏱️3 years

B.com (Honours/pass)
⏱️3 years

BMS(Bachelor of management
studies )
⏱️3 years 

B.com + CA/CS 
⏱️3-5 years

Professional
courses

Undergraduate
Degree 

EXPLORING PROMISING CAREER
PATHS IN COMMERCE

Specialised
fields 

Banking and finance 
⏱️3-4 years

Economics(BA/B.Sc)
⏱️3years

Actuarial Science 
⏱️3-5 years

Business Analytics
 ⏱️3-4 years

Digital & tech
commerce 
Digital marketing 
⏱️6 months - 1 year

Financial technology (fin tech)
⏱️1-2 years

E-commerce management
⏱️1-3 years 

22-Adya Dubey, Aadya Manan



Exploring Promising Career
Paths in Commerce 

Exploring Promising Career
Paths in Commerce 

With Mathematics  
1. CHARTERED ACCOUNTANT (CA)

Conducted by: ICAI
Duration: 5 years approx.
Focus: Accounting, Auditing, Taxation,
Finance.

2. COMPANY SECRETARY (CS)

Conducted by: ICSI
Focus: Corporate law, compliance, and legal
advisory for companies.
Ideal for those interested in law + busines

3.CHARTERED FINANCIAL ANALYST (CFA)

Conducted by: CFA Institute (USA)
Duration: Around 2–3 years
Eligibility: Graduate (or final-year
student) + English proficiency
Focus: Investment management,
financial analysis, portfolio
management, and ethics

4.COST AND MANAGEMENT ACCOUNTANT (CMA)

Conducted by: Institute of Cost Accountants of India (ICMAI)
Duration: Around 3–4 years (3 levels – Foundation,
Intermediate, Final)
Focus: Costing, budgeting, internal control, financial
planning, and management accounting

Without Mathematics 
1.BACHELOR OF MASS COMMUNICATION

/ JOURNALISM

Duration: 3 years
Focus: Media, Public Relations,

Advertising, Journalism
Career options: Journalist, News Anchor,

Content Creator, PR Executive

2.DIGITAL MARKETING

Duration: 6 months – 3 years (degree or
certification)

Focus: SEO, Social Media, Advertising,
Branding

Career options: Digital Marketer, Content
Strategist, SEO Analyst

3.BACHELOR OF HOTEL MANAGEMENT
(BHM)

Duration: 3–4 years
Focus: Hospitality, Tourism, Event

Management
Career options: Hotel Manager, Event

Planner, Travel Executive

23-Adya Dubey, Aadya Manan



2025
ANNUAL FEST



ANNUAL FEST
2025



TEAM
ACE
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Directors

Joint Directors

Quizzing Heads

Marketing Heads

Investment Heads

ACE APEX 2025-26

HawkEyes

Deputy Directors

Ananya Suri, XII D

Anish Mittal, XII D

Aadyaa Arora, XII D

Kavya Chamria, XII D

Sarvagya Sridhar, XII D

Lakkshanya Chopra, XII D

Pratyush K. Chaudhary, XII D

Kartik Dagar, XII D

Aditya Gupta, XII E

Anvita Sehgal, XII D

Khushi Talwar, XII E

Teghnoor Singh, XII D

Suhana Mittal, XII E

Anagha Dua, XII D

Katyayani Palit, XII D

“Lead with courage, learn with curiosity, and
leave a legacy wherever you go.”
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NAME POSITION CLASS

Sharanya Singh

Armaan Nagpal

Divyansh

Sachi Arora

Atharv Bansal

Yashika Oberoi 

Anirudh Goyal

Ashvik Gupta

Salome Tripathy

Jai Sehgal

Drishti Jain

Ridhaan Malhotra

Sejal Nair

Naysa Grover

Aarush Goyal

Anya Singh

Manit Chopra

Jeevansh Grover MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER

MEMBER XIE

XIF

XIE

XIF

XIF

XIF

XIE

XIF

XIE

XIE

XIE

XIF

XIF

XIF

XIE

XIE

XIF

ACE MEMBERS 2025

XIF



STAY
CONNECTED!

https://bit.ly/ACElinkedinpage

@acedpsdw

aceinter.dpsdw@gmail.com

Head Designer: Katyayani Palit 

https://bit.ly/ACEinstapage
https://bit.ly/ACEinstapage
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